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For the second time running, ELLE magazine and Woolworths are looking for a beautiful, spirited, sexy, stylish,
dynamic and independent young woman who will launch
her career as the 2012 ELLE New Talent Fresh Face.
This secret was revealed on the 25th of August 2011.
The ELLE New Talent Fresh Face competition provides
a platform for young South African talent to enter the
fashion industry and represent local brands and the
essence of South African beauty. Like all competitions
under the ELLE New Talent banner, Fresh Face is designed to expose young people to opportunities in the
fashion and beauty industry and help them establish
careers.
Editor of ELLE magazine Jackie Burger says, “The
ELLE New Talent initiative is our response to the need
to groom new talent for the constantly evolving fashion
industry and to grow the pool of talent by ¿nding and
supporting fresh faces and new ideas. With the Fresh
Face search, we are looking for young women who represent a realistic picture of natural and untainted beauty,
and who could showcase South Africa’s talent both locally and internationally.”
Last year, ELLE and Woolworths’ search for a Fresh

Face landed 17-year-old schoolgirl Alexandra Robertshaw a contract with Boss 0odels and a high-pro¿le
start to her modelling career.
Shaheda Sayed, Head of Brand Communication at
Woolworths, says, “We were delighted with the success
of the ¿rst ELLE Fresh Face search. We were thrilled
to have been able to feature Alexandra Robertshaw in
our winter advertising campaigns, and have decided to
continue to support the ELLE team in their efforts to discover beautiful, talented, capable young South African
women.” Sayed says, “We are proud to be associated
with a team that understands women and encourages
them to pursue their dreams.”
Competition entrants must be between 15 and 25 on
30 September 2011, and at least 1.73cm tall. Entrants
younger than 21 are required to provide a parent or
guardian’s written consent to enter the competition. Entrants must be a South Africa citizen or have permanent
residency in South Africa. The competition is not open
to individuals who are already signed with a modelling
agency. To enter, visit www.elle.co.za to download an
entry form.
The 2012 Fresh Face winner will receive prizes to the
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value of up to R40 000, including make-up worth R20
000 from Woolworths, and a modelling portfolio worth
R10 000 plus marketing costs (to cover prints, z-cards,
e-books, etcetera) worth R7 200. She will have the opportunity to appear in the Woolworths campaigns for
their 2012 winter and summer range, and receive a twoyear contract with Boss Models, who will network her
locally and to top international agencies.
Each ¿nalist will receive clothes and make-up worth R3
000 from Woolworths, a year’s subscription to ELLE
Magazine, a portfolio shoot, including the costs of photography, hair, make-up and styling, and a Boss Models
training course.
For more information contact:
Mahali Monyane
Toni Elephant Media
C: 082 634 8109
E: monyanem@tonielephant.co.za
Jacelize du Preez
Elle Marketing Consultant
C: 083 277 3420
E: jdpolivetree@mweb.co.za

1 Week = 2 Deaths @ Impala & Anglo, Rustenburg
Miner killed at Impala 20#
Rustenburg – A miner was killed by a fall of ground at
Impala Platinum 20# in Rustenburg, the National Union
of Mineworkers (NUM) said. The miner who was killed
on the morning of the 30th of August, was a contractor
working for Murray and Roberts.
Impala has halted work at this shaft.
"The NUM passes its condolences to the family and
friends of the deceased and calls upon the membership
to observe a day of mourning," said spokesman Lesiba
Seshoka of NUM. This most recent death encouraged
the union in its plans to organise a national day of mourning on October 4 for mineworkers killed in the workplace.

Seshoka said the Department of Mineral Resources
should divulge which mining companies had the worst
safety records.
Department spokesman Bheki Khumalo said NUM was
being "disingenuous", as the union were supplied with
the relevant statistics monthly. He added that they would
not reveal the details of the worst mines when it comes
to safety as the mines are listed on the Johannesburg
Securities Exchange and doing so would harm share
prices. "We can say though that most fatalities are in the
gold and platinum sector," he said.
At time of going to print Impala Platinum was not available for comment.

Death at Anglo
Rustenburg – On this tainted Tuesday, a worker of Anglo’s Rustenburg operations was reported missing (he
failed to clock out). On Wednesday 31 August, he was
found dead at the level 29 haulage, between the boundary of the Khomanani 2 and the Siphumelele 1 shafts.
The cause of death is not yet known, a spokesperson for
Anglo said.
The NUM called for an immediate issue of a Section 54
notice.
These deaths bring the number of deaths in South Africa's mining sector to 93 so far for 2011.

Visit our
website www.
platinumweek
ly.co.za for all
the latest news,
vacancies and
best deals!

